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Brand and Identity Guidelines

Dear Colleagues, Clients and Collaborators,

| am pleased to endorse these revised University of
Cambridge Psychometrics Centre Brand and Identity
Guidelines.

The guidelines contained in this publication are consistent
with and complementary to the visual identities of
Cambridge Judge Business School and the wider University,
while also reflecting the Psychometrics Centre’s unique
mission and objectives.

I have created this publication to help us present a consistent
image to the world, to help distinguish the Psychometrics
Centre in our markets, both internal and external, and
maintain consistency in how we present ourselves to the
outside world.

Note that further detailed information and templates
regarding the School’s branded materials is available in the
CJBS Communications Standards document.

Thank you foryour support in this effort.

Vesselin Popov

Executive Director

The Psychometrics Centre
Cambridge Judge Business School


http://www.jbs.cam.ac.uk/brand/
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Introduction

Our visual identity serves as a manifestation of what we stand
for as a world-leading psychological research institution. Our
brand must be treated with respect and consistency across all
channels.

These guidelines have been written to help us ensure that our
expressionisalways:

Professional — the materials we producereflect our aim to
deliver excellence and leadership in all forms of
psychological and behavioural assessment.

Consistent— we demonstrate reliable, high levels of service
and deliver premium assessment experiences.

Distinctive — the way we communicateis tailored to our
audience and hasimpact.

Who are these guidelinesfor?

*  Our colleagues, who all share the responsibility of
protecting and nurturing our brand

»  Ouracademicresearch collaborators, for whom it is
important to understand what our brand stands for

*  Our commercial clients, who subject to specific
permissions may wish to use our brand to identify and
promote products, services or programmes that we
have beeninvolved in

For further information please contact:
v.popov@jbs.cam.ac.uk
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The Psychometrics Centre

Our mission and objectives

Ourmission

Ourobjectives

Cambridge Judge Business School mission

What makes the University of Cambridge Psychometrics
Centre unique is our mission, objectives and
multidisciplinary expertise, which together comprise our
institutional culture.

These elements govern everything we do, from our
academic research efforts, to our test development projects
and training courses, to our marketing and outreach
activities.

Together they give everyonein the the Centre a common
purpose and a common way of doing things —and as a
result help us stand out on the global stage.

The Psychometrics Centre’s mission is to:

Develop the world’s most innovative and impactful
assessment tools to deliver unparalleled user experiences,
advance the science of psychological and behavioural
measurement and nurture the next generation of
psychometricians.

The Psychometrics Centre’s objectives are to:

1. Todevelop psychometrics as a cross-discipline
academic field linking assessment in psychology,
education, business, medicine, linguistics and law

2. To harness the power of methodologies from the
social and computational sciences in understanding
and predicting human behaviour in offline and
online environments

3. Tocarry out and publish scientific research and
provide training and mentorship in issues of
psychometrics for the academic community
worldwide

4, To collaborate with business, industry, professional
organisations and the public sector in providing
consultancy, training and impactful
implementations of psychometric technologies,
with a focus on the occupational, educational and
clinical sectors

5. To positively address issues of privacy, ethics and
diversity in our field in order to protect human
rights and advance the cause of fairness and
equality in society

6. To devise, maintain and distribute software, apps,
APIs and other resources that advance
developments in our field in academia and business

7. To establish the University of Cambridge as an
international centre of excellence in all forms of
psychometric assessment while building
relationships with other institutions and disciplines
whose diverse expertise can contribute to our
understanding of individual differences

As part of the Cambridge Judge Business School, our
activities also support and contribute to its mission:

to become a preeminent research-based business school,

which delivers outstanding and transformativeimpact
through education and collaborative problem solving.

University of Cambridge mission

As part of the University of Cambridge, we continue to uphold
the mission and the values that have been defined:

The mission of the University of Cambridge is to contribute to
society through the pursuit of education, learning, and research
at the highest international levels of excellence.

The University’s values are defined as freedom of thought and
expression and freedom from discrimination. The University
brand is definedas:

— excellent

— global

— meritocratic
— transformative
— sustainable



Visual elements

The Psychometrics centre visual identity has six key
elements:

1 Signaturelogo
2 Colour

3 Typography

4 Message Box

5 Brandlanguage
6 Photography

Applied consistentlyand in the correct way, they will create
a powerful and distinctive profile for the Centre and its
products or services.

H UNIVERSITY OF
CAMBRIDGE

The Psychometrics Centre

1 Signature logo

2 Colour

Myriad Pro
SABON LT

3 Typography

4 Message box

BUSINESSLIKE
DIRECT
ENGAGING

5 Brandlanguage

6 Photography




Signaturelogo

Centre

The signature logo is the focal point of our brand identity. It

will help to promote and distinguish us from the competition.

Ensure that it is consistently and carefully applied.

The logo consists of the University of Cambridge coat of
arms and the University of Cambridge Psychometrics Centre
logotype. It has been specially drawn and must never be
manipulated or altered inany way.

Master artworks are available by contacting
v.popov@jbs.cam.ac.uk

2l UNIVERSITY OF

b @ b

» CAMBRIDGE

The Psychometrics Centre

Coat ofarms Logotype
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Signaturelogo

Clear space, size on A4, minimum size

Clearspace

Toensure its integrity and visibility, the logo must always be
kept clear of competing text,images and graphics. It must be
surrounded by a minimum clear space — as indicated by’X'.

Size on Addocuments

The standard size is calculated by measuring the width of the
shield at 10 mm. For consistency, the logo should be applied
at the standard size on all A4 documents (ideally all printed
materials).

Minimum size

The minimum size is calculated by measuring the width of

the shield. On printed materials the shield should appear no
smaller than 5mm. On-screen the shield should appear no
smaller than 14 pixels.

The Psychometrics Centre

Size on A4 format

X X=10mm

B UNIVERSITY OF
» CAMBRIDGE

The Psychometrics Centre

Minimum size

}H{ X X =5mm/14 pixels

UNIVERSITY OF
CAMBRIDGE

The Psychometrics Centre




Signaturelogo

Colourversions

To ensure the consistency necessary to build a strong identity,
itisimportant that the Centre logo appears only in the colours
specified in these guidelines.

There are four colour and two mono variants shown opposite.

limage files are available for both colour systems.

When applying the logo toimages ensure that itis against a
light, unclutteredbackground.

The only time the logo appears solely black or white, is when
restricted to single colourprinting.

Image files are available from: v.popov@jbs.cam.ac.uk

4 UNIVERSITY OF
% CAMBRIDGE

The Psychometrics Centre

The Psychometrics Centre

B B UNIVERSITY OF
» CAMBRIDGE

The Psychometrics Centre

i UNIVERSITY OF
" CAMBRIDGE

The Psychometrics Centre
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Signaturelogo

Positioning

The logo should be positioned in the bottom left-hand corner
of communications, equidistance from the left and bottom
edge.

On A4 format printed materials, this distance should be 10mm.

Exceptions are made for stationery and some non-print
applications (e.g. pull-up banners and the website).In these
cases the positioning dimensions should be adjusted in
proportion to the format size, maintaining the ‘spirit’ of the
spacing incrementsindicated here.

Supporting text and headings should always align with the
left-hand edge of thelogotype.

10mm

10

HEADING

Alignleft

2 UNIVERSITY OF

CAMBRIDGE

The Psychometrics Centre
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The Psychometrics Centre
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Colour

The Cambridge Judge Business School House Colour
yellow should preferably be used as the main colour
element on all publications, merchandising and collateral.

The accent colour palette should only be used to provide
emphasis or additional colour interestand should be used
sparingly and not in competition with the CJBS House Colour.

€JBS House Colour

UoCJBS PANTONE 557
cOm31y98ko 48 m4 y35 k10
12559184b28 r1229180b163
html #ffb81c html #7ab4a3
PANTONE1235C CAMBRIDGE
PANTONE 122U BLUE
Accentcolours

Each colouris defined as either a PANTONE® solid spot colour,

CMYK, RGB (for on-screen applications) and HTML for web use.

Use the accent colours as 100%, 70% or 50% tint breakdowns,
either from one tint are i.e. all 50% colours, or in combination
with the 100% solidtint.

1

PANTONE477 PANTONE 7407 PANTONE 484 PANTONEREDO32  PANTONES569 PANTONES576 PANTONE 556 PANTONE 368 PANTONE661 PANTONE 279 PANTONE 2727 PANTONE3115 PANTONE 187 PANTONE 7426 PPANTONE PURPLE PANTONE
€23m77y77k72 €6 m37y79k13 <c8m94y99k34 €0 m87 y60ko €90 m9y58k17 €59 m5 y94k26 <58 m8y45k14 €70 m0 y100k0 €100 m75y0ko <68 M34y0k0 €70 m49 yOko €60 M0 y14k0 <8 m100y79k28 c5m99y42k21 €43 m90y0ko PROCESS
161929b14 r2089149b70 r158g35b22 1237 g41b57 r0g140b120 r90g145b58 197 g162b140 1809184b72 r0g84b166 180 g145b205 87 9123b189 82g198b218 r169g17b44 r186g17b81 r157g63b151 MAGENTA
html#511d0e html#d09546 html#9e2316 html#ef4957 html#008c78 html#5a913a html#61a28c html#50b848 html#0054a6 html#5091cd html#577bbd html#52c6da html#a9112¢ html#ba1151 html#9d3f97 cOm100y0ko
123690b140

html #ec008c



Colour

Usage

Our visual system uses colourin a bold, controlled and
consistentmanner.

The CJBS House Colour should preferably appear on all Centre
communications. For communications that relate to activities
performed in collaboration with CJBS/JBSEEL, the House Colour
yellow must be used.

It must be used in the message box, as a background colour, or
in a duotone image.

SIT NIBH EUISMOD
TINCIDUNT UT LAORET
'DOLORE ERAT.

ANDIT, QUOSSE, UTE
AUT VOLUPT&M DEST

Full colour communications. CJBS colour contained within the message box.

12




Colour

Usage

Diagrams

Tints of the CJBS House Colour can be used for colouring
corresponding diagrams, or informationgraphics.

Where possible, use at 40% or 65%.

Type must always appear black.
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Typography

Animportant part of building a strong and distinctive visual
identity is the consistentand correct use of the typefaces.

Display/heading typeface

Our corporate typeface is Sabon Lt Regular.This is derived from
the University of Cambridge logo and is used to leverage
ourassociation. Use it for the short messages that appear in the
message box on brochures covers or in advertising. It must be
typeset in all caps. Use close leading and open the tracking
by 10.

Quotes and messages that are over 20 words, should be
typesetin Myriad ProRegular, u/Ic, to ensure legibility.

Text typeface

Our text typeface is Myriad Pro. Use Myriad Pro Bold for
subheadings. Use Myriad Pro Regular for body text. Instances
where Myriad Prois used at a large size, use Myriad Pro Light.

Default typeface

When using Word templates on computers that do not have
SabonLt or Myriad Profonts loaded substitute GEORGIA caps
forSabon LTand Arial for Myriad Pro.

When typesetting e-mails or large amounts of copy in HTML
format, Arial must be substituted for Myriad.

When typing letters, also use Arial Regular for the body of the
letter.

LOREM IPSUM
DOLOR SITAMET

Sabon Ltall caps

LOREM IPSUM
DOLOR SITAMET

Georgia all caps

Sub-heading
Lorem ipsum dolor erat sit amet, consectetuer
adipiscing elit, sed diam.

Myriad ProBold and Regular
Sub-heading

Lorem ipsum dolor erat sit amet, consectetuer
adipiscing elit, sed diam.

Arial Bold and Regular

14




Typography

Alignmentpoint

Our visual system has been created to encourage us to lead
with an engagingmessage.

The heading, programme identifier,and message must all be
contained within the message box.

When typesetting copy, always range leftand rag right. Never
centre or range right.

Align all copy with the left-hand edge of
thelogotype.

The heading must be typesetin Myriad ProBold. Second and
third tier headings must be typeset in Myriad Pro Regular.

Apply a solid rule (1.9pt) to separate the title from headers.

Apply a dashed rule (0.5pt dashed 3 and 2) to separate the
headers.

Keep the message shortand always typeset itin Sabon Lt
Regular all caps with close visual line spacing. If you feel
that there are too many words, consider whether they are
appropriate.

In exceptional circumstances, such as quotes and messages
that are over 20 words, typeset the message in Myriad Pro
Regular to ensurereadability.

4

Alignmentpoint 15

Heading:12/16pt Myriad Pro Bold on A4 format

Second tier heading: 12/16 Myriad Pro Regular
Third tier heading: 12/16 Myriad Pro Regular

PERSONALITY
ASSESSMENT

7% UNIVERSITY OF
» CAMBRIDGE

The Psychometrics Centre




Typography

Messagebox

Rules

Headings_ ...
Myriad Pro Bold

Myriad ProRegular

Our visual system has been created to encourage us to lead
with an engagingmessage.

The heading, programme identifier and message must all be
contained within the message box.

When typesetting copy, always range left with a ragged right SMaf;flgL‘iRe i
hand margin. Never centre or range right. Allcaps ¢
Track open 10

Align all copy with the lefthand edge of the logotype.

The heading must be setin upper and lower case Myriad Pro Message box
Regular and Myriad Pro Bold. Second tier headings must be
typeset in Myriad ProRegular.

Apply a solid rule (1.9pt/pixel) to separate the title from
the second tier headers. Apply a dashed rule (5pt/pixel) to
separate second tier headers from the body of the cover.

Keep the message short and always typsetin Sabon Lt Regular,
all caps with close visual judged line spacing. If you feel there
are too many words, consider whether they are appropriate.

In exceptional circumstances, for example where a quote or
message exceeds 20 words, typeset the message in Myriad Pro
Regular upper and lower case to ensure readability.

Spell out numbers in text from one to nine. 10 and over should
be typeset asnumerals.

Typealignment |

:UNIVERSITY OF
CAMBRIDGE

‘Ll'he Psychometrics Centre

De-capitalise and remove unecessary punctuation from text
unless it affect the sense of the piece.




Message box

Scaling

The message box is the most recognisable element of our
visual system. It must appear on all publications.

The message box must only appear in the CJBS House Colour.

University of Cambridge Psychometrics Centre must appear
top left, with a solid underline rule (1.9pt/pixel) and the
programme or project name should appear in the second tier
heading position.

The message box can be scaled to suit a particular application
or amount ofcontent.

If more than one message box area is used (see advertising
examples p44) separate each box with a 2mm gutter.

UNIVERSITY OF
CAMBRIDGE

The Psychometrics Centre

17




Writing style

We have a powerful influence.We should have a powerful
voice.

Our entire brand communication system has been developed
on that basis. The visual and the verbal should work hand in
hand to communicate coherently and compellingly, what
make us different.

Ourwriting styleis:

—Businesslike
- Direct

-Engaging
When writing try to:

- Be confident

- Reinforcethe USPs that make the Centre stand apart from its
competitors

- Be clearin communicating the benefits and offerof each
course, product or service

- Create greaterengagement

- Reinforce our defining features

Always referto The University of Cambridge Psychometrics
Centre, or where brevity is required to The Psychometrics
Centre, never ‘the Centre’or ‘Cambridge Psychometrics’.

Always referto Cambridge Judge Business School, never
‘the Judge’,'Judge Business School’or Judge Institute’,

Always refer to the University of Cambridge, never
Cambridge University or ‘Cambridge’when meaning the
University of Cambridge.

18



Photography

Examples

Imagery has an important role to play. Where possible,
celebrateit by using full bleed images.

We have an extensive archive of images. Itincludes reportage
style images of life at the Centre, the School, at the University
of Cambridge and in the environs of the City of Cambridge.
Portraits of key members are also part of thisresource.

Our imagery should be:

- Real, unposed and direct

- Confident and engaging

- Not manipulated orcontrived

- Used where oneimage is preferred to many
- Has astrong focal point

Any image that looks mediocre through subject or crop is not
appropriate and should not be used.

Before selecting a picture ask yourself these questions:

- Does the image deliver the message?

- Is this the bestimage | can find for the subject?
- How can | use this image to the best effect?

- Havel used the most powerful crop?

19

Images tofollow




Typography

Text inheadings

The text in front cover headings indicates which school
department, programme or centre own the publication and to
whom the audience are being referredin any call to action.

Always use the heading in the formatindicated here for legal
and marketing reasons. Please contact v.popov@jbs.cam.ac.uk

if you areinany doubtabout the correcttitle.

Psychometrics Centre publications

The title ‘University of Cambridge Psychometrics Centre’
should always be used as the main heading in Centre
publications.The title of the course or project should take the
position of the second tier heading, as here.

If a third tier of heading is required for clarity it can be included
in the same style as the second tier heading.

On A4 format the main heading must be typeset in Myriad Pro
bold 12/16 pt u/lc, underline with a 1.9pt weight solid rule.
Second tier and third tier headings must be typeset in Myriad
ProRegular 12/16pt u/lc, underline with a 0.5pt weight dashed
3 and 2rule.

Centre generic

Centre generic with second tier programmetitle

Centre generic with second tier project title and third tier publication title



mailto:v.popov@jbs.cam.ac.uk

Typography

Text in headings continued

In some cases the publication may be designed orissued by
Cambridge Judge Business School, in which case consistency
should be maintained between how the Psychometrics
Centre and other Research Centres in the School are
referenced.

The School and JBS Executive Education

Where the publication is centre specific, the centre title should
always be used as the main heading. In this case it will be
combined with the school title to establish the relationship
between the centreand the school.

A second tier heading can be included to indicate the subject
of the publication within the centre. Try to avoid a third tier
heading to avoid overcomplication.

On A4 format the main heading must be typeset in Myriad Pro
bold 12/16 pt u/Ic, underline with a 1.9pt weight solid rule.
Second tier headings must be typeset in Myriad Pro Regular

12/16pt u/lc, underline with a 0.5pt weightdashed 3 and 2 rule.

CJBS Primary, Centre specific with second tier publication title

CJBS Primary, JBSEEL specific with second tier publication title

21




Powerpoint

Templates for widescreen format

Powerpointtemplatesare available for use in standard and
widescreen format. The ‘wrapper’ version will provide title
screen and end screen to brand existing material without
changing the content.

Please contact v.popov@jbs.cam.ac.uk for further
information and a copy of the .ppt template

22

Click to edit slide title
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Type here
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Email signature - Centre staff in JBSEEL

Ensure that your email signature is set up in the style shown
here, with your name and job title shown in bold and the full
address, international telephone number, internationalmobile
telephone number (if required) email address, Centre website
url and any other particular communications media listed last.

The signature and the body of your email should be typesetin
11pt Arial and ArialBold.

The UoCJBS logo should be 58mm wide and positioned at the
base of the signature as indicated here.

Ensure that your email settings put your email signature on
mails that you send out and most importantly, on mails that
you reply to and that your reply is positioned at the top of the
reply with the original email positioned underneath.

The example shown applies to Psychometrics Centre
members that are employed in JBS Executive Education
Limited and the JBSEEL logo is used, along with disclaimer
and confidentiality text to comply with legal obligations.

Members employed by Cambridge Judge Business School,
or students, may have differing email signatures, however
the first three lines in bold ought to be presented in a
consistent manner to clearly identify their role in the
Psychometrics Centre.

Name Surname
Position
The Psychometrics Centre

Cambridge Judge Business School
Executive Education

University of Cambridge
Trumpington Street

Cambridge CB2 1AG

Direct: +44 (0)1223 000000
Tel: +44 (0)1223 000000
Web: www.psychometrics.cam.ac.uk

] UNIVERSITY OF

» CAMBRIDGE
Judge Business School

ExecutiveEducation

23
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A4reports and client proposals

Word templates

This A4 document should be used when creating a formal
report document that comprises text and tabular matter.
Particular attention has been paid in the template to
accomodate the clear margins created by desktop printers,
precluded colour or pictures bleeding to the edge.

Itis available as a MS Word template from
v.popov@jbs.cam.ac.uk.

]
G

[
.
4

L y of C

23 September 2019

TITLE

Client name

UNIVERSITY OF
CAMBRIDGE

I'he Psychometrics Centre

Qur approach

P—

HOwWD@-SW

24




Stationery

Master A4 letterheading with overprint

The Psychometrics Centre master A4 letterhead. B UNIVERSITY OF
¥ CAMBRIDGE

The Psyehometrics Cenire

The master letterheading is pre-printed in bulk.

Bulk printing specifications

Paper
Arjo Wiggins Conqueror Smooth/Satin Wove
Brilliant White 100gsm

Digital printing
CMYK four process colours one side

Litho printing

Threeline colours:

Red PMS 032C

Yellow PMS109C

Black

or

CMYK four process colours one side

“The Psychometrics Centre
Cambridge JudgeBusiness School
University of Cambridge
TrumpingtonStreet
CambridgeCB21AG
UnitedKingdom

T+44(0)1223339700
D+44(0)1223339701

E: contact@psychometrics.camac.uk

wwwpsychometricscamacuk

25

UNIVERSITY OF
CAMBRIDGE

The Pychemetrics Centne

Name of Recipient
Company name
Address lineone
Address linetwo
Town/City/Postcode
Country

Date

Dear NameSurname

Debit aut rerum necessitatib saepe eveniet ut er repudiand sint et molestia non
recusand. Itaque earud rerum hic tenetury sapiente delectus ut aut prefer endis
dolorib asperio repellat. Hanc ego cum tene sententiam, quid est cur verear ne ad
eamnon possing accommodare torquat nost ros quos tu paulo ante cum memorite
tum eiia ergat. Nos amice ebevol molestias access potest fier ad augendas cum
conscientto factor tum poen legum odioque civiuda. Et tamen in busdam neque
pecun modut est neque nonor imperned libiding epular religuard cupiditat, quas
nulla praid onumdant.

Lorem ipsum dolor sit amet, consectetur adip ut labore et dolore magna aliquam
erat volupt eiusmod tempor incidunt ut labore magna alio nostrud exercitation
ullam corpor suscrpitlabo autem vel eum irure reprehenderit in voluptat eu fugiat
nulla pariatur. At vero eos et accusan luptatem nit atgue duos dolor et molestia sunt
in culpa qui officia deserunt mollitanm io est er expedit distinct.

Temporibud autem quinusd et aur office debi sint et molestia non. Itaque earud re
dolorib asperiore repellat. Hanc ego cum tene accommodare torquat nost ros quos
tu paulo nebevol molestias access potest fier ad augene civiuda.

Yourssincerely

NameSurname
Position

‘The Psychometrics Centre
Cambridge JudgeBusiness School
University of Cambridge
TrumpingtonStreet

Cambridge CB21AG

United Kingdom
T+44(0)1223339700
D+44(0)1223339701
E:contact@psychometiics camac uk

www.psychometrics camac.uk
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Stationery

A4 letterheading, Wordtemplate

Word templates have been developed to enable a complete A4
letterhead to be produced in-house, including the signature
logo, letter and addressinformation.

Plain paper should be in the paper tray of the printer of at least
100gsm, preferably Arjo Wiggins Conqueror Smooth/Satin
Wove, Brilliant White, 100gsm .

The letter and address font will be Arial Regular and Bold to
avoid fontlicenceissues relating to Myriad font.

Please do not use this alternative version for externally
addressed letters that are of a high status nature.

B UNIVERSITY OF
¥ CAMBRIDGE

The Psychomelrics Cenire

Name of Recipient
Company name
Address line one
Address line two
Town/City/Postcode
Country

Date

Dear Name Surname

Debit aut rerum necessit atib saepe eveniet ut er repudiand sint et molestia
non recusand. Itaque earud rerum hic tenetury sapiente delectus ut aut prefer
endis dolorib asperio repellat. Hanc ego cum tene sententiam, quid est cur
verear ne ad eam non possing accommodare torquat nost ros quos tu paulo
ante cum memorite tum eiia ergat. Nos amice ebevol molestias access potest
fier ad augendas cum conscient to factor tum poen legum odioque civiuda.

Et tamen in busdam neque pecun modut est neque nonor imperned libiding
epular religuard cupiditat, quas nulla praid on umdant.

Lorem ipsum dolor sit amet, consectetur adip ut labore et dolore magna
aliquam erat volupt eiusmod tempor incidunt ut labore magna alio nostrud
exercitation ullam corpor suscrpit labo autem vel eum irure reprehenderit in
voluptat eu fugiat nulla pariatur. At vero eos et accusan luptatem nit atgue
duos dolor et molestia sunt in culpa qui officia deserunt mollitanm io est er
expedit distinct.

Temporibud autem quinusd et aur office debi sint et molestia non. Itaque earud
re dolorib asperiore repellat. Hanc ego cum tene accommodare torquat nost
ros quos tu paulo nebevol molestias access potest fier ad augene civiuda.

Yourssincerely

Name Surname
Position

‘The Psychometrics Centre
Cambridge JudgeBusinessSchool
Universty of Cambridge
TrumpingtonStreet
Cambridge CB21AG
UnitedKingdom

T+44(0)1223339700
D+44(01223339701
E: contact@psychometics camac.uk

www.psychometrics.camacuk
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Stationery

Business cards, masterversion

AllUoCJBS business cards are printed on both sides.The front
of the card displays all direct contact information - email
address, direct telephone extensions, mobile phone numbers
etc.Thereis space forup to 10 lines of information.

The reverse of the card displays all the UoCJBS generic
information, postal address, switchboard phone numbers,web
url etcand is common to all cards.

How to order your business cards

1. Access the online ordering system by logging on to:
www.labuteonline.com/judgebc

As a new user you should click on the ‘register’link at the
bottom of the login box, and register using your Cambridge
Judge Business School email address as a username and
judgebc45 as apassword.

UNIVERSITY OF

¥ CAMBRIDGE

Judge Business School

TheCambridgeMBA

Name Surname QUALIFICATION inc lower case

Jobtitle
Cambridge MBA Student2014-2015
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Online ordering procedure for staff members

. Li Linefi
2. Toadd or update your details go to'My Account’and select L::Zf‘;z L:::S;e
All university teaching officers (UTOs) who have not previously ‘Edit My Profile’. Linethree Lineseven
Linefour Lineeight

ordered Cambridge Judge Business School-branded business
cards can request their first batch of 250 cards to be paid for
out of acentral fund.

Please contact the Human Resources Manager
hr@jbs.cam.ac.uk, who holds this fund within her HR budget,
forauthorisation.

The costs of all other business cards must be budgeted within
individual cost centres and approved by the cost centre owner
before ordering.

Please raise a purchase order at the same time as placing your
online order, and forward the purchase order to Rosa Fusiello
rfusiello@jbs.cam.ac.ukin the School’s Finance Office. Orders
will only be approved and processed when a purchase order
signed by the cost centre owner has been raised and received
by the FinanceOffice.

The minimum number of cards is 250. The price of 250 cardsis
£34.50.

3. Toplace an ordergo to'Product Catalogue’and click on the
‘Order’button. Then click ‘Create Preview’, review your details
and click ‘Add to Basket'if you are happy with the preview.

4., Please supply a purchase order to Senior Accounts Clerk,
Rosa Fusiello. In the purchase order’s ‘Contact Details’ field
please enter ‘Labute, Cambridge Printing Park’,and in the
‘Address'field please enter ‘Milton, Cambridge, CB46AZ".

Once submitted, your order will be automatically forwarded
to the Communications Officer for approval, and then sent to
the printer. Your business cards will be ready for collection from
your pigeonhole within 7-10 working days. Once again, please
note that your order will only be approved and sent to print
once the Finance Office has a paper copy of the purchase order
signed by the cost centre owner.

If you have any problems using the ordering system, please
contact:
brand@jbs.cam.ac.uk

Toadd (1223 339700
FL 4494 (001223 339701
www jbscamubcuk
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Stationery 28

Business cards, master version — examples

UNIVERSITY OF UNIVERSITY OF UNIVERSITY OF
CAMBRIDGE CAMBRIDGE CAMBRIDGE
Judge Business School Judge Business School Judge Business Schoo!
Conrad Chua David Amann gscitions), CTs, EAVA Elle Wye

Heud of MEA Admissions and Careers Audio-Visual and Multimedia Spedalist Commmunications Offcer

E cohuaejos cam acuk E damannjbs.camaciuk E:ewyepbscamacuk

M +44 (017943 B30448 DL +44 1011223339613 DL +44 (01223 768155

@conrack el 6
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Business cards, Psychometrics Centre version

i 1 UNIVERSITY OF 3 W UNIVERSITY OF
Psychometrics Centre staff may also have made Centre-
specific business cards displaying our logo. These are CAMBRI DGE » CAMBRI DG E

made to a custom template and for specific The Psychometrics Centre The Psychometrics Centre
circumstances. The publisher template is available from
v.popov@jbs.cam.ac.uk.

Dr David Stillwell

Vesselin Popov
Academic Directar

Psychometrics Centre business cards are normally one- Execuitive Director
sided, however double-sided versions can be made

where a foreign language version is required for long- Cambridge Judge Business School  E-mail: dsf1 7@ cam ac.uk

Trumpington St, CBZ 14G Tel: +44 (0 1223 330687
www. psychometrics.cam. ac.uk Mobile +44 (070 1234 567 891

L ) A Cambridge Judge Business School  E-mail: vp288{@cam. ac.uk
term activities overseas (e.g. in China). Trumpington $t. CB2 1AG Tel: +44 (0) 1223 769322

www. psy chometrics.cam.ac.uk Mobile: +44 (0) 1234 567 891
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Jointbranding

When The Psychometrics Centre and another
organisation(s) undertake a joint marketing effort, the visual
branding of the collateral has to be carefully considered.
Generally speaking, one organisation will take the lead and
therefore ‘'own’ the marketing piece.n this case, the lead
organisation’s visual identity will inform the design, with
supporting partners in a subsidiary role.

Before undertaking any joint branding please contact:

v.popov@jbs.cam.ac.uk
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Ui of Cambridge Psych i
Y

Centi d Testing O isation LLP

Cambridge Judge Business School

CALLFOR
PAPERS

Entrepreneurship and Innovation
ResearchConference
19-20 June 2014

Thursday 19 September 2020

within the topicsof entrepreneurshipand innovation. Please

THE FUTURE OF CAT F

January 2014 through the conference website at
s hs.cam.ac.ukieirconference

NIVERSITY OF - N .
% DG i AR hatten institute
el Bassiwse beond T Soveeon e

UNIVERSITY OF
CAMBRIDGE CONCERTO

The Psychometrics Centre
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Formats and materials

Formats

Materials

For reasons of control and economies of scale, Cambridge
Judge Business School uses standard A sizes in portrait shape
and one unique CJBS formatforall printed collateral.

Preferredsizes:

A4 210x297mm
CJBS Unique format 171x238mm
A5 148x210mm
A6 105x148mm

‘DL format'publications, where a folded leaflet folds down to
210x99mm, are also included as a preferred size.

When discussing which format to use, please pay particular
attention to the audience and the messages being
communicated. The largest format will not automatically be
suitable fora‘flagship’publication as one of the smaller, more
intimate sizes may resonate better with the audience.

The tactile qualities of uncoated paperstock are considered
more sympathetic to Cambridge Judge Business School values
than coated or high gloss papers.

As an integrated department of the University of Cambridge
we aim to follow their recommendations on paper and
printing. When sourcing printers and paper stocks it is
important to consider your environmental responsibility.

Where possible for professional printing we'd like you to
consider using paper that is 50-100% post-consumer waste
(PCW), from sustainable sources, elemental chlorine free (ECF),
uncoated, Forest Stewardship Council (FSC) certified and/or
made by renewable energy sourceslike wind or solar power.

Brochures:

Paper specifications for lithoprinting:

Edixion Offset uncoated cover boards and text papers.
Cover weight250gsm

Text weight 150-170gsm depending on page count

Paper specifications for digital printing:

DNS Indigo FSC Mix boards and text papers.

Cover weight250gsm

Text weight 150-200gsm depending on page count

Postcards:
Indigo Premium Smooth FSC Mix board
Cover weight300gsm

Business cards
iPrint Digital Uncoated FSCMix
Cover weight340gsm.

31
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Floorplans

A set of UoCJBS floor plans is available as an A4 hardcopy

handout for use at eventsand seminars.

Contact brand@jbs.cam.ac.uk for furtherinformation.

Cambridge Judge Business School Floor Plan

Fourth floor
Women's toilets.
Men's toilets
Lift —_— Lift g — Lecture.
uS!auS g a\vsn Theatre 3
w406 w404 w403 (1)
Lecture,
Theatre 2
2
Thirdfloor

Second floor

Women's toilets

Men's toilets

Lift

Lif —
| BD—rern-CB[ =] ==

First floor

Ground floor

Stairsto Stairsto
i

oort
==
e00 000

Conference Main

Women's toilets

Men's toilets

Entrance
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A4 posters

Word templates

Templates are available for A4 posters and A4 handouts (see
page 54) to announce and promote events.

Toannounce an event within the confines of the School please
use the A4 poster format and respect the amount of text
space that is recommended. This has been arrived at to help
communicate the basic eventinformationin the clearest way.

Two versions are available, one with allowancefor a speaker
biography and picture and one without.

Templates UoCJBS_A4_genericposter.docand
UOCJBS_A4_genericposternopics.doccan be downloaded.
Please contact brand@jbs.cam.ac.uk for furtherinformation.

WHAT IS THE FUTURE
FOR WESTERN BANKS?

Speaker: Dr Simon Taylor
Head of the Cambridge MFin

Date: Tuesday 12 March 2013
Time: 18:00-20:00
Venue: The Asia Soclety,

Alsmes empinyee of

Hong Kong Centre, Justice Drive, 10 Margan and
c Sven Dbt

Admiralty, Hong Kong e st e
Lhese sverelul &
Iepasand wet ol

A barever wrgiuyes of I Mirgan exd Ciigross. woletlih ned racatang

Sown wll share saene Treughis on e fules of Vis
B e L
Winer T DNot aut rrum necernt 3tk 1eege wrarint
A @7 TOPNCIING B ot Mole 389 NOF TeCUNRNd

Free to attend, registration essential
www.cambridgejudgebrieflings.com
business briefings@|bs.cam ac.uk
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WHAT IS THE

FUTURE FOR
WESTERN BANKS?

Speaker: Dr Simon Taylor
Head of the Cambridge MFin

Date: Tuesday 12 March 2013
Time: 18:00-20:00

Venue: The Asia Society,

Hong Kong Centre, Justice Drive,
Admiralty, Hong Kong

A e wepiopes of JF Mogan asd Clpow.
Sman sl share Lams Raughoe cn the Ltoe of e
P DAFAS  WBATINANG M wok ) mare s
VR Dbt 20t rerm macatar 3Ch LA e evenien
87 BN LT S M ALA RSP 1O TN

Free to altend, registration essential
www.cambridgejudgebriefings.com
business briefings@jbs.cam.ac.uk
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A4 event informationhandouts 35

Word templates

Templates are available for A4 posters (see page 53) and A4
handouts to announce and promote events.

Cantandye Jushys Buvssas 8
Buseass Brefngs
Evess nitemanon

To provide more in-depth information about an upcoming
eventand to use as a follow-up to a poster campaign use this

Handout format. LEADING IN DYNAMIC MAKING POLLUTERS
MARKETS PAY:

Programme, Centre and joint branding versions are also

available.
Speaker. Anss Bouwwitt Dendior Censral of ihe O3MA
) Date: Tunaday 12 March 2013 Evidence-Based Policy Modelling That
Template UoCJBS_A4_generichandout.doc can be Tima! 1800.2000 Underpins Climate Policy

Venue: Leciusw Theatss 1 71}

downloaded. Please contact brand@jbs.cam.ac.uk for further
information.

b B sensiun. A Buaverul. Drweiur Garmral of B SSMA
Wil offel maighis 90 lehdng oipanmalions A% Dy address e

Speaher: Or Chrim Fugw Ruader o Pubey MudnSing of
Candadge Adge Bunmens Schoci and Fedow of Clare MHet
Canmsrdge

Oate1 Towssay 17 Seplamber 2013

chalerges :::‘:—vm wiran i luday's dyriemic Tane: 18002030 ’
Venue: T Smokieg Room, Quford srd Cambridge Cab.
T Pel Mak Loadon BWIY 51D
B e Lo e o S st i
N'w, uw. "~ Sne-hrnd et Io'u:)"o'w Stpe Sveniid ol ¢ 1030:19:0) Regivration. deirks & carapds reception 22 By hew Canse e
Tlerral me Ance baley © T muesormad Slozton ol mokie repUANg At ot 18003007 Beniowss Bowfeg e Third wnet Faurms
ehnlegy PeMA NN Tetubng. 2000-30:30 Oppamunay 1o netwcds and choas Atssnsmant Reperts of

Tha puiuter pays P pls Wbs UL At afsever A respaasinie Panel on Clmane

Yot prodie g PARADN 13 8RO feasoa e e Daping fur he Change, which was
darmage Cauaed by s paltee 50 anycne w08 activiiey FVAI0HS A DA ahass ot
ad 33 T wmmlasion of & seane of carbon diaice (COL) 3ok be e Nabel Peace Prive
tannd ke the axiia damage that u Covted by (he chmate changs o 2007

e 10 thet 12008 of emuspom

N Bourerol will shase et views o8 asgug Svcugh peneds of
POWN A0 Goira, 08 well B BOW SOAnAABNe musl Mdagt %
Sedl Wi Ne e COMpeitive Treats and cnalenges A lemale
et 0 8 NNy male-domnated nduatry, M. Bouverst wil
W30 Ofter Nar PENGRCIVES 0% BIVEg SCCeRs 1) Tie technoiogy
eier

Anne pcegs = fa GENA & weath of espeneoce and » prowen
Vack meord of Buceess ) M gty Spmamis maale

oanty Delore joing GSMA_Aros wan Eascuties Yice-Presdent
5r Mande Serdices o Franse Tolsrum Omngs ahemn ne
Belned e Wwateqec TanEMMCN ProgrameTes ki @ businesa
serery mare Bam 120 millin taaterars dod reveowes of mory
P 14 Liein wuron 8l ihe e

PUting 1A Soipl pedipie wio 3500 Can Dé S
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Evente-invitations

e-invitations to events and graduations etc should be created
as RGB colour formatted .jpg image files and/or built using the
online tools available at Dotmailer.com. The invitations will
then be sent as a linkembedded in an email.

The example hereisscaled as A4 210x297mm.
An alternative method is to copy and paste the .jpg image
file into the body of the email, where it will appear as an

attachment.

For further information: brand@jbs.cam.ac.uk or speak tothe
UoCJBS online team.

Cambridge Judge Business School
Entrepreneurship Centre

Monday 1 December 2020

TEN YEARS OF
SPREADING THE
SPIRIT OF
ENTERPRISE.

A celebration of the Centre
for Entrepreneurial Learning

. /|'
-/

b /

“""V%.in\fite you tojoin us fa@f our special getworking,,

v'er}ibqgtofh_ankallth whe have contributed to our
' the Wst tenyears.

.,',‘ . .:\\‘ r o
: Monday ‘Ist December 2020 &
81 17:00,- 2000« = -
e: Cambridge Judge Busin€ss School
: lease,campletetheonline rég'gtration

X

UNIVERSITY OF
CAMBRIDGE
: :[u.dgeBusin' 'Schdol \
1Y
x.
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Event invitations —confirmation of
attendance

Use this A4 format confirmation of attendance to acknowledge
receipt of an RSVP communication and confirm details of the
eventlocation, timings and contact details forany enquiries.

Contact brand@jbs.cam.ac.uk for furtherdetails.

Use the more formal invitation format to invite guests, see p**

Graduation Dinnes
Downing College
Ureversity of Cambridoe

1900 Pre dnner Deinks s Dawning College
1930 Gradustion D st Downieng College
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A4Catering menus for events

Word templates

Word templates have been developed to enable Catering
Menu sheets to be produced consistently to enable easy
comparison between cost, food choices and availability.

Templates can be downloaded. Please contact
brand@jbs.cam.ac.uk for further information.

Cambridge Judge Business School
Afternoon tea @ £9.50-£20.74 per person

Classic package -minimum 10 pecple
A tea with inimum six people

Afte tea with ini sixpeople

Classic @ £9.50 per person

Ham sandwich with grain mustard mayonnaise

Cucumber sandwich with aeam cheese, dill and chives

Scottish Smoked salmon with lemon butter

Egg Mayonnaise Sandwich with chopped shallots and watercress

Freshly baked fruit and plain scones with Cornish Clotted cream and Strawberry preserve

BN
CAMBRIDGE
P —rea

Assortment of Afternoon tea pastries and cakes
Served with your choice of tea or fresh filtered coffee

Aftemoon Teawith Prosecco §£13.51 perperson
As Classic, plus aglass of Prosecco

Aftemoon Tea with Champagne @£20.74 per person
As Classic, plus a glass of Champagne

478 UNIVERSITY OF

» CAMBRIDGE
Judge Business School

LV OF
CAMERIDGE
-

Ity Bememe Wk
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Programme/Agenda A4sheets

Templates for A4 programme and agenda sheets are available.
Please contact brand@jbs.cam.ac.uk for furtherinformation.

Cambridg

Judge Business School

|About the event

Body text text text text text text text taxt text text taxt text text taxt text taxt taxt text text text text
text text text text text taxt text text text text text text text taxt text taxt fext text text text text text text

1ext text taxt text

(
(

16.30 - 17.00

17.00-17.15

17.15-18.00

18.00-18.15

18.15-18.50

18.50 - 19.25

19.25-19.30

19.30 - 22.00

Arrival, reglstration and refreshments

pe ‘s d

arising

Director's update on key activities

AlM: To update on current activity and strategic

priorities:
* ltem
* ltem
« Htem
*  ltem
*  ltem
«  ltem
Break

CJBS Programme Name, Mr Name Surname

CJBS Programme Name, Dr Name Surname

Text text taxt text text taxt text text taxt text text text
text text taxt text text taxt text taxt text text

Text text text text text taxt text text taxt text text text
text text taxt text text text text text text text text text text
text text taxt text text taxt text text text text text text text

text text text text text taxt

Chalrman’s closing remarks

Relocate to Hotel du Vin next door for drinks and

dinner

NIVERSITYO

AMBRIDGI

Common room

Lecture theatre 1

Lecture theatre 1

Common room
Lecture theatre 1

Lecture theatre 1

Lecture theatre 1

Hotel du Vin
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Event namebadges —templates

54x90mm Durable®Pin badge 1455

Templates are available for the creation of event namebadges
in two formats, Durable Pin Type and Durable Lanyard type.

Each template has been created with all branding in place and
are suitable for mail merging with an existing database.

For the pin version use with Durable Badge holder 1455,
54x90mm.

For the lanyard version use with Durable lanyard and badge
holder 1456, 60x90mm

UoCJBS_Durablepinbadge_54x90master.doccan be
downloaded. Please contact brand@jbs.cam.ac.uk for further
information.

Templates are available for use at events where joint branding
is required, please contact brand@jbs.cam.ac.uk formore
information.

[Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two

Name Surname
Line one
Line two
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Event namebadges —templates

60x90mm Durable® Lanyard badge 1456

Templates are available for the creation of event namebadges
in two formats, Durable Pin Type and Durable Lanyard type.

Each template has been created with all branding in place and
are suitable for mail merging with an existing database.

For the pin version use with Durable Badge holder 1455,
54x90mm.

For the lanyard version use with Durable lanyard and badge
holder 1456, 60x90mm

UoCJBS_Durablepinbadge_54x90master.doccan be
downloaded. PLease contact brand@jbs.cam.ac.uk for further
information.

Templates are available for use at events where centre
branding orjoint branding is required, please contact brand@
jbs.cam.ac.uk for moreinformation.

Name Surname
Line two

Line three

Line Four

Name Surname
Line two

Line three

Line Four

Name Surname
Line two

Line three

Line Four

Name Surname
Line two

Line three

Line Four
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Name plates -templates

Durable® Badgemaker 1460

Use this template to create name plates for use with Durable
Badgemaker 1460 holders.

If you are intending to mail merge to create a set of name
plates please note that your database willhave tobe setupina
particular way.

UoCJBS_nameplate_template.doc can be downloaded.
Please contact brand@jbs.cam.ac.uk for furtherinformation.
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Placecards

Use Word template UoCJBS_DinnerTent.doc to create place
cards for lunches and dinners. The cards are double sided
and can be produced using mail merge from a database of
attendees.

For further information contactbrand@jbs.cam.ac.uk
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Eventsignage- A4 and A3 versions

Word templates

Templates are available to enable event signing to be created
in A4 and A3 formats, landscape and portrait.

Arrow directions for straight on, turn left and turn right are
incorporatedinto the templates.Templates are also available
without arrows.

All versions can be downloaded.Please contact
brand@jbs.cam.ac.uk for furtherinformation
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Menus

Use Word template UoCJBS_Menusheets.doc to create lunch
and dinner table menus. Output onto minimum 250gsm white
matt card and fold once along the short edge to create menus
105x297mm (1/2 Adupright).

Thereis a choice of two menu layouts using the brand fonts
Myriad orSabon.

Contact brand@jbs.cam.ac.uk for further details.
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Useful contacts

For all enquiries relating to the Psychometrics Centre brand:

Vesselin Popov
Executive Director

E: v.popov@jbs.cam.ac.uk
T:+44 (0)1223 769 322

For information regarding the JBS Executive Education
Limited brand:

Derek Mabbot
Marketing Director, JBSEEL

E: d.mabbott@jbs.cam.ac.uk
T:+44 (0)1223 762 253

For information regarding the Cambridge Judge Business
School brand:

General Enquiries
brand@jbs.cam.ac.uk

Tracey Horn

Director of Corporate Communications, CJBS
E: t.horn@jbs.cam.ac.uk

T:+44(0)1223 768395

F:+44(0)1223 339701
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